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Introduction

Data, Analytics, and Al (DAAI) services are transforming
Retail and Consumer Packaged Goods (RCPG)
enterprises by enhancing operations and improving
customer experiences. Data services integrate and
manage data from various sources, ensuring accuracy
and security, while centralized data warehousing facilitates
efficient retrieval and analysis. Analytics services provide
insights through descriptive, predictive, and prescriptive
analyses, helping businesses understand past
performance, forecast future trends, and optimize
decision-making. Customer and supply chain analytics
further enable enterprises to tailor marketing strategies
and streamline operations. Al services including Machine
Learning (ML), Natural Language Processing (NLP), and
computer vision, automate and enhance decision-making
processes. These technologies enable personalized
marketing, demand forecasting, pricing optimization,

and customer sentiment analysis, driving business growth.

Implementing these solutions requires a strategic approach
and a reliable service partner with strong DAAI capabilities,
along with RCPG domain expertise and a robust partner
ecosystem. This ensures tailored solutions that meet

/I;erest Group®

industry-specific needs, leveraging advanced technologies
and collaborative networks for optimal results.

This report includes the profiles of the following 27

leading service providers featured on the Retail and

CPG Data, Analytics, and Al Services PEAK Matrix:

e Leaders: Accenture, Capgemini, Cognizant, Deloitte,
HCLTech, TCS, and Wipro

e Major Contenders: C5i, CI&T, EXL, Fractal Analytics,
HTC Global Services, Lingaro, LTIMindtree, MathCo,
Mu Sigma, Sigmoid, Sonata Software, Tech Mahindra,
Tiger Analytics, Tredence, UST, and WNS

e Aspirants: DataArt, Factspan, Innova Solutions,
and JK Tech

Scope of this report

Geography: Global
Industry: RCPG
Services: DAAI Services

Providers: 27 leading DAAI service
providers for the RCPG industry



Retail and CPG Data, Analytics, and Al Services PEAK Matrix® Assessment 2024 | 5

Overview and abbreviated summary of key messages

This report examines the global 2024 RCPG Some of the findings in this report, among others

DAAI service provider landscape and its impact RCPG DAAI service provider capability

on the RCPG industry. It focuses on provider e RCPG DAAI service providers are classified into Leaders, Major Contenders, and Aspirants on a capability-market-
position and growth in the RCPG DAAI impact matrix

segment, changing market dynamics and e Accenture, Capgemini, Cognizant, Deloitte, HCLTech, TCS, and Wipro are the Leaders in this RCPG DAAI
emerging provider trends, assessment of PEAK Matrix® Assessment 2024 with several IT service providers emerging as Major Contenders

provider delivery capabilities, and key RCPG Service Provider characteristics

DAAI service provider profiles. It also identifies e |eaders are characterized by their ability to successfully execute complex, multi-product/-platform, advisory-led DAAI

the key implications of the research findings for transformations, underpinned by their strong global delivery network

buyers and providers. e |Leaders have strong partnerships with hyperscalers such as GCP, AWS, and Azure, data and Al platforms such as

Databricks, Cloudera, and Snowflake, and niche Al vendors such as Dataiku, H20.ai, and OpenAl to innovate and build
client-specific solutions

e Major contenders are making continued investments in building RCPG DAAI focused proprietary tools, solutions, and
accelerators to enhance their service delivery capabilities

® Major Contenders have built meaningful capabilities to deliver DAAI services; however, their service portfolios are not
as balanced and comprehensive as those of Leaders

e Aspirants have good proof points in delivering low- to medium-complexity DAAI initiatives for Small and Midsize Buyers
(SMBs)

e Aspirants are either focused on a certain product(s), specialize in a particular value chain segment, or currently have a
relatively small RCPG DAAI services practice
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This study offers 3 distinct chapters providing a deep dive into key aspects of RCPG DAAI market;
below are three charts to illustrate the depth of the report

Everest Group PEAK Matrix® Assessment 2024 Capability assessment lllustrative example
Everest Group Retail and CPG Data, Analytics, and Al Services PEAK Matrix® Measure of capabilty: (D Low @ High
Assessment 20241 Market impact Vision and capability
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Aspirants

Low Strengths Limitations
Low Vision and capabilit High * Provider 1 is a relevant service provider for food and beverage, as e Although Provider 1 has a significant focus on mega enterprises
. . P . Y well as household and personal care CPG enterprises in North (annual revenue >US$20 billion) it can further expand its presence
Measures ab'“ty to deliver services Successmlly America and Europe (excluding the UK) in midsize and small buyer client segments
1 Assessment§ for Acgenture, Capge.m|n|, De!o'tte' Mu Sigma, Tiger Anglytlcs, al.'1d Tredence excludes provider 'n‘?Ut.S and alre basled on e Clients appreciate Provider 1 for its technical expertise and talent * Despite its strong IP portfolio, most of its IP are industry-agnostic
Everest Group’s proprietary Transaction Intelligence (Tl) database, provider public disclosures, and Everest Group’s interactions with management capabilties and lack the industry-specificity for the RCPG sector

retail and CPG buyers
Source: Everest Group (2024)
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Everest Group is a leading research firm helping business leaders make confident decisions. We guide clients through today’s market challenges and strengthen their strategies by applying contextualized problem-solving
to their unique situations. This drives maximized operational and financial performance and transformative experiences. Our deep expertise and tenacious research focused on technology, business processes, and engineering
through the lenses of talent, sustainability, and sourcing delivers precise and action-oriented guidance. Find further details and in-depth content at www.everestgrp.com.
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Everest Group is not registered as an investment adviser or research analyst with the U.S. Securities and Exchange
Commission, the Financial Industry Regulatory Authority (FINRA), or any state or foreign securities regulatory authority.
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information or documentation. Everest Group may have obtained information that appears in its Products and/or
Services from the parties mentioned therein, public sources, or third-party sources, including information related to
financials, estimates, and/or forecasts. Everest Group has not audited such information and assumes no responsibility
for independently verifying such information as Everest Group has relied on such information being complete and
accurate in all respects. Note, companies mentioned in Products and/or Services may be customers of Everest Group or
have interacted with Everest Group in some other way, including, without limitation, participating in Everest Group

research activities.
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