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Introduction

The MarTech (Marketing Technology) space is undergoing This report delves into the evolving MarTech landscape, Scope of this report

a significant transformation, evolving rapidly with the with a specific focus on global and Indian markets,

introduction of new platform segments that cater to the exploring key trends, opportunities, and success stories. Geography: global

growing demand for innovative marketing solutions. These Key areas of analysis include:

platforms span various areas including Customer Data e Overview of the MarTech landscape with definitions !"dUStW: market activity and investments
Platforms (CDPs), Al-driven personalization, omnichannel and market map across platform categories in the MarTech space

marketing automation, and predictive analytics offering
organizations the ability to create seamless, hyper-
personalized customer experiences.

e High potential growth segments in the MarTech space Services: marketing technology services
presenting a strong investment opportunity

¢ Acquisition and funding landscape in the MarTech

Among the regions fueling this growth, India stands out as space — global and India

a prominent investment destination, thanks to the

emergence of numerous MarTech start-ups that are

developing cutting-edge solutions tailored to both local and

global markets. This surge in innovation presents a vast

opportunity for investors, IT service providers, and

technology partners looking to tap into the MarTech boom.

e Success stories of key acquisitions in the MarTech
space

e Implications for the investor community and IT service
providers
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This study offers five distinct chapters providing a deep dive into key aspects of MarTech market;
below are four charts to illustrate the depth of the report

MarTech solutions market overview and segment-wise analysis

Investments' prioritization framework for the MarTech space
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Overview of GPT-based MarTech solutions
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Everest Group’s investment prioritization matrix for the MarTech space

A

High
High achievers

Emerging innovation-led
solutions experiencing a
strong growth and currently
having a low level of market
share

Laggards

Solutions showcasing low
market success, not being
able to capture significant
market share and growth

Potential market growth
Measures the future market growth
potential of the solution segment

Market leaders

Solutions that have
established their might and
are leading the market with
the highest level of growth

and market share

Market veterans

Core MarTech solutions
experiencing a saturated
market and low degree of

growth due to lack of innovation

MarTech solution segments under consideration

Zone of o=

investment o= Content
::E Commerce

Zone of

observation

%@ Campaign
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Market size

Measures the market size captured by the solution segment
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Overview of the MarTech solutions' acquisition landscape
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GPT based MarTech vendors
H1 2024, Count

Email marketing

Personalization

Sales enablement and intelligence
SEO

Social media marketing

Workflow management

Content creation and marketing
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Acquisition activity in the MarTech space
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High-growth acquisition segments in the MarTech space

MarTech
segment

Percentage
of attribution

High-growth
subsegments

DAAI 32%

Campaign

20%

Sales and
8 relationships

16%

Content

12%

e CDP
* Conversational Al tools
e SEO

Influencer marketing platforms
Performance marketing platforms
Social media marketing platforms
SMS marketing platforms

* Quality assurance customer
feedback platforms
Customer communication
automation platforms

* Content generation tools
* Content marketing tools
e CMS
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