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Introduction

The digital commerce landscape has seen remarkable
growth, driven by the surge in online shopping, the
proliferation of new channels, and rapid technological
advances. As enterprises adapt to the evolving
expectations of consumers, the demand for integrated and
seamless digital commerce experiences is intensifying.
The increasing adoption of composable commerce is set to
transform the industry by allowing businesses to customize
their solutions with best-of-breed tools, thereby providing
flexibility and scalability. Additionally, the B2B commerce
market is expanding rapidly, reflecting a significant shift
toward digital transactions and solutions among
businesses.

Understanding these trends and dynamics is essential for
enterprises aiming to optimize their digital commerce
strategies and maintain a competitive edge.

Digital commerce service providers are crucial in this
environment, facilitating the smooth integration of diverse
technology platforms, enhancing operational efficiency,
and aiding business growth.
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In this report, we present an assessment of 29 service
providers. The assessment is based on Everest Group’s
annual Request for Information (RFI) process for the
calendar year 2024, interactions with leading digital
commerce service providers, client reference checks, and
an ongoing analysis of the digital commerce services
market.

This report includes the profiles of the following 29
leading digital commerce service providers: 247
Commerce, Accenture, AyataCommerce, Birillio,
Capgemini, Cognizant, Concord, Credera, Deloitte Digital,
EPAM, GSPANN, HCLTech, IBM, Infosys, IPG,
LTIMindtree, Mastek, Merkle, Orium, Pivotree, Publicis
Sapient, SkillNet Solutions, Stefanini, TCS, Tech
Mahindra, Vaimo, Valtech, Wipro, and WPP

Scope of this report

Geography: Global
Industry: 29

Services: Digital commerce services
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Overview and abbreviated summary of key messages

In this report, we assess 29 digital commerce Some of the findings in this report, among others, are:

service providers. Each profile offers a Digital commerce service providers characteristics

comprehensive picture of the provider’s vision e Leading providers showcase high expertise in end-to-end digital commerce services engagements with a consulting-led
and strategy, scope of services offered, approach and a credible suite of Intellectual Property (IP) backed by global delivery capabilities and a skilled talent pool
enterprise adoption, investments, partnerships, e Providers have a strong focus on creating verticalized solutions, integrating Al to improve efficiency, and enable

case studies. and innovative solutions. enterprises to explore composability for digital commerce

® Providers are also aiming to expand and improve their partnership ecosystem and delivery footprint across key
geographies

Key insights on digital commerce service providers

® The report offers a comprehensive picture of the digital commerce service provider’s vision and strategy, scope of
services offered, and adoption across enterprise segments

¢ |t provides insights in provider’s digital commerce services investments, key solutions, and partnerships
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The digital commerce services provider compend

Provider 1 profile (page 1 of 4)

Overview

Vision for digital commerca services
Provider 1's visken s 1o support its clents In delivering digital commerce experiences th
business growtn and value

Provider 1 profile (page 2 of 4)

Case studies

Digital commerce services revanue (2023)

Proprietary digital solutions

Provider 1 profile (page 3 of 4)

Detals

<US$50 million US$50-250 million US$250-500 million >US$50
CASE STUDY 1
Improved digital commerce platform performance for & leading healthears company
Business challenge
The client faced performance issues with its digital commerce platform. It wanted o eng
and customer to Improve overall cUstomer expaniance Solutions
various Interaction points.
Solution
* Devaloped. tested, and supportad releases based on prioriized user stories in the ro
* Rearchitectad the overall integration landscape
« Defined the product readmap including features such as rollout like retums 2.0, persd Selutlen
content life cycle, and oredit card payments Sokstion 1
Impact
* Increased stficiency Sohition 2
* Provided an intuitive and unified shopping experience by conselideting multiple porta
single portal
1 Onshare - US. Soution 3
2 Coshare - Indi Hzpines, ole
Source: Everuat Grouy
Herest Groug!
A~
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It helps markaters facing budget pressures delived
detaction ef buying signals and the eraaten of tal

It leverages XYZ Commerce Cloud to deliver unify
expand is presence in existing ones, and grow m

It enables firms to personalize their offerings and |
and convenience typically found in B2C experienc
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ium report has over 29 provider profiles

Digital Commerce Serv Provider Compendium 202

Digital nmerce Servi Provider Compen
Provider 1 profile (page 4 of 4)
Investments

ENTAT

Key investments | Partnarships
Investment Detalls
Parinership « Parinered with XYZ to help arganizations accelerate their rasponse to market changes and betier meet customers' evalving demands across content, sxperience,

and cammarce
Partnered with ABC 1o solve complex business problems using its commerce solutions
Parinered with XYZ to enhance digital commerce solutions for businesses

Acquisiion * Acguired Company 1. a commerce agency facused on helping consumer brands bulld and operate ther dighal commerce channels &5 well &s manage brand and sales
performance across key North American retailers
* Acguired Company 2. a claud-native ighal exparience and deta analytics company in saftwere, digital and commerce services

* Acquired Company 3. an e-CommErce cUStomer Experience agency with capabilitis in claud-based technologies in Japan
* Acquired Company 4, a boulique e-commerce ageney in Argenting
Innovation carnter
+ Established innovation canter in Europe to hast immersive hands-on xperiances
+ Established an Innovation Hub to enable clients to innovats at scale despits rapid technological disruption
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to their unique situations. This drives maximized operational and financial performance and transformative experiences. Our deep expertise and tenacious research focused on technology, business processes, and engineering
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Products and/or Services represent research opinions or viewpoints, not representations or statements of fact.
Accessing, using, or receiving a grant of access to an Everest Group Product and/or Service does not constitute any
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information or documentation. Everest Group may have obtained information that appears in its Products and/or
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financials, estimates, and/or forecasts. Everest Group has not audited such information and assumes no responsibility
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