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Introduction

Conversational Al has revolutionized the way businesses
and individuals interact with technology. Initially, traditional
chatbots managed basic tasks and customer support
inquiries, but the emergence of generative Al and Large
Language Models (LLMs) has dramatically shifted
conversational Al trends. These advanced Al systems
generate human-like text, enabling more natural and
context-aware conversations. This leads to improved
customer experiences, streamlined operations, and
enhanced accessibility.

Organizations are increasingly adopting generative Al to
enhance their agent-assist capabilities, including functions
such as call summarization and next-best-action
recommendations. Generative Al also holds the potential
to significantly boost performance of various tools that can
enhance transcriptions, improve data quality, assess
multi-modal sentiments, analyze agent behaviors, and
offer other valuable functionalities.
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Further, increasing innovation and sophistication of LLMs,
related products, and services are driving higher adoption
rates. Companies are leveraging these technologies to
develop new applications and enhance the existing ones,
marking a pivotal moment in technological evolution. The
distinction between human and machine interactions
continues to blur, showcasing the transformative power of
conversational Al in today's digital landscape.

This report includes the profiles of the following 26
leading conversational Al providers: Amelia, Avaamo,
CM.com, Creative Virtual, DRUID, Engageware, Genesys,
Gnani.ai, Gupshup, Haptik, Hyro.ai, IntouchAl by
IntouchCX, Kore.ai, Laiye, Leena Al, NICE, NTT DATA,
Omilia, OneReach.ai, OpenDialog, Rezo.ai, Rezolve.ai,
Sprinklr, Uniphore, Ushur, and Yellow.ai

Scope of this report

Geography: Global
Industry: All

Products: Conversational Al
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Overview and abbreviated summary of key messages

Overview Some of the findings in this report, among others, are:

This report features detailed profiles of 26 Each technology provider profile covers the following details of providers’ conversational Al offerings and capabilities:
leading conversational Al technology providers e Company overview

to assist conversational Al buyers in selecting e Product overview

providers that can serve their needs. It allows e Recent investments and announcements

technology providers to compare their offerings, e Market adoption and partnership overview

capabilities, strengths, and limitations with other e FTEs by function

providers in the marketplace. e Product features, functionalities, and key enhancements

e Product capabilities

e Key partnerships
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