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Introduction

The digital commerce landscape is evolving at a rapid pace with emerging business models such as D2C, new and interactive channels, and advances in technology, especially Al and AR
/VR. This is leading to an increased importance of digital commerce technology providers that are evolving their offerings with changing customer needs.

In this research, we present an assessment of 21 digital commerce platform providers featured on the Digital Commerce Platform PEAK Matrix® Assessment 2023, a comprehensive matrix
that evaluates and categorizes technology providers in terms of their capabilities and evaluates them on the following:

e Platform capabilities pertaining to core commerce modules such as storefront, search, pricing, and order
¢ Integration capabilities with additional modules such as DAM, PIM, CMS, and OMS

Therefore, to assess the overall capabilities of platform providers, we have delivered an in-depth analysis of their technology platforms

The assessment is based on Everest Group’s annual Request for Information (RFI) process for the calendar year 2022, interactions with leading digital commerce technology providers,
client reference checks, and an ongoing analysis of the digital commerce market.

This report includes the profiles of the following 21 leading Digital Commerce platform providers featured on the Digital Commerce Platform PEAK Matrix®:
e Leaders: Adobe, Salesforce, and SAP

e Major Contenders: BigCommerce, Capillary Technologies, Commercetools, Elastic Path, Fabric, HCL Software, Infosys Equinox, Kibo, Liferay, Shopify, Sitecore, Spryker, TCS, Virto
Commerce, and VTEX

e Aspirants: eComchain, Pimcore, and Zoho

Scope of this report Py
@ Geography @ Providers [ Q \ Product
Global 21 e ; Digital commerce platform
> \, J P
N~
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Overview and abbreviated summary of key messages

This report examines 21 digital commerce platform providers. It focuses on technology provider’s position and growth, changing market dynamics and emerging trends in the digital
commerce ecosystem, assessment of technology providers capabilities, and key technology provider profiles

Some of the findings in this report, among others, are:

Digital commerce platform providers can be categorized into leaders, major contenders, and aspirants

Technology provider

product capability

Adobe, SAP, Salesforce are the current leaders in the space

Emerging platform e High focus on providing omnichannel experiences through in-built features, personalization through Al enabled in-house products, and
provider trends scalability

e Strengthened offerings for digital commerce ecosystem through in-house suite of products to enable complex digital commerce implementations
e Growing focus on providing composable architecture and modularity

e Select players are focusing on new-age technologies such as generative Al to power specific use cases in digital commerce like personalized
shopping experience

e Growing focus on emerging digital commerce constructs such as influencer marketing, social commerce, live commerce through partnerships
and third-party integrations

Changing market dynamics

e High flexibility through innovative pricing models such as microservices and a strong ability to measure impact and Rol

e Technology providers are shifting towards providing composable architecture built on the MACH principles to enable enterprises compose their

The way forward own technology landscape

e There is a growing focus on transformation for mid-size enterprise clients especially in the B2B domain and it will continue in the near future

/Eerest Group®



This report assesses the capabilities of 21 Digital Commerce Platform providers; below are
a few charts to illustrate the depth of the report

Provider 1 | digital commerce platform profile (page 1 of 4)
Overview

Vision
Provider 1 has the vision to utilize its solution to help small start-ups, mid-mark|
well as large enterprises to build, innovate, and grow their businesses online.

Case studies

Digital commerce platform revenue

<US$10 million US$10-25 million US$25-50 million I

Improvised the e-commerce platform and added new
leading audio product maker

Business challenge

The client was increasing its focus on the youth and wanted to keep up with it
the e-commerce platform. It also wanted to reduce its e-commerce platform oy
resources needed to manage the day-to-day needs.

Solution

Provider 1 utilized its open APIs and made it easier for the client to navigate w
architecture. It integrated all of the client's requirements and ensured that the |
volumes were processed, and systems kept up with the demand. The APIs all
connect its product information system, keep the inventory synchronized, calc
translate all the information into the ERP system for fulfillment.

Impact
* Enabled a xx% increase in site traffic

 Facilitated a yy% increase in revenue
© Helped with a zz% increase in the conversion rate

Qeres( Group®  proprietar
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Provider 1 | digital commerce platform profile (page 2 of 4)

Provider 1 | digital commerce platform profile (page 3 of 4)

Investments and partnerships

Digital commerce investments (representative list)

Investment theme

Acquisitions

Footprint expansion

Product launch

Digital commerce partnerships (representative list) ‘

Partner name

Pai

rtner 1

Partner 2

Partner 3

<

verest Group®

Details

e Acquired Company 1, a provider of SaaS solutif
e Acquired Company 2 to help midmarket and er

Expanded its presence into Europe

Launched a feature to help enterprise merchants

Type of partnership

Technology

Technology

Technology

stary & Confidential

2023, Everes

Details

Partnered with Partn¢
Partnered with Partn¢
Partnered with Partn¢

Provider 1 | digital commerce platform profile (page 4 of 4)
Everest Group assessment — Major Contender

Measure of capability: (*) Low @ High

Market impact

Sate ey et

Strengths

Vision & capability
ology Flexibili ease | Engagement and Investments
ion and strategy capal of deployment | commercial model and support Overall

Limitations

Provider 1 is member of the MACH alliance and has strong offerings for modular and

! e Provider 1 can further build on its growth strategy by expanding presence beyond the
composable digital commerce

US market

Has strong suite of tools and accelerators focused on the B2B segment and provides e lts support and offerings for product certifications and trainings can be improved

industry segment-specific offerings

High focus on emerging constructs such as enabling use cases of metaverse for digital
commerce

<
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Research calendar
Interactive Experience (IX) Services

Il Published Planned [l Current release
Digital Experience Platform (DXP) Products PEAK Matrix® Assessment 2021 August 2021
Digital Experience Platform (DXP) Products Compendium 2021 September 2021
Digital Marketing's Reckoning with Privacy October 2021
Digital Interactive Experience (IX) Services PEAK Matrix® Assessment 2022 February 2022
Digital Commerce Platform Trailblazers: Top 15 Start-ups Redefining Shoppable Experiences March 2022
Digital Interactive Experience (IX) Services PEAK Matrix® Assessment 2022 — Service Provider Compendium March 2022
Emergence of CDPs: Charting the Path to Data-driven Personalization July 2022
Adobe Services PEAK Matrix® Assessment 2022 September 2022
Adobe Services Provider Compendium 2023 November 2022
Digital Commerce Platform PEAK Matrix® Assessment 2023 March 2023
Digital Commerce Platform — Provider Compendium 2023 April 2023

Note: Click to see a list of all of our published Interactive Experience (I1X) Services reports
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Everest Group is a leading research firm helping business leaders make confident decisions. We guide clients through
today’s market challenges and strengthen their strategies by applying contextualized problem-solving to their unique
situations. This drives maximized operational and financial performance and transformative experiences. Our deep
expertise and tenacious research focused on technology, business processes, and engineering through the lenses of
talent, sustainability, and sourcing delivers precise and action-oriented guidance. Find further details and in-depth content
at www.everestgrp.com.

Everest Group®

With you on the journey

NOTICE AND DISCLAIMERS

IMPORTANT INFORMATION. PLEASE REVIEW THIS NOTICE CAREFULLY AND IN ITS ENTIRETY.
THROUGH YOUR ACCESS, YOU AGREE TO EVEREST GROUP’S TERMS OF USE.

Everest Group’s Terms of Use, available at www.everestgrp.com/terms-of-use/, is hereby incorporated by
reference as if fully reproduced herein. Parts of these terms are pasted below for convenience; please refer
to the link above for the full version of the Terms of Use.

Stay connected

Website
everestgrp.com

Dallas (Headquarters)
info@everestgrp.com
+1-214-451-3000
Social Media

Yy @EverestGroup
[ @Everest Group

¢) @Everest Group

Everest Group is not registered as an investment adviser or research analyst with the U.S. Securities and
Exchange Commission, the Financial Industry Regulatory Authority (FINRA), or any state or foreign securities
regulatory authority. For the avoidance of doubt, Everest Group is not providing any advice concerning securities
as defined by the law or any regulatory entity or an analysis of equity securities as defined by the law or any
regulatory entity.

Bangalore
india@everestgrp.com
+91-80-61463500

Pe!hi @ @Everest Group All Everest Group Products and/or Services are for informational purposes only and are provided “as is” without
india@everestgrp.com any warranty of any kind. You understand and expressly agree that you assume the entire risk as to your use
+91-124-496-1000 Blog and any reliance upon any Product or Service. Everest Group is not a legal, tax, financial, or investment advisor,

everestgrp.com/blog
London

unitedkingdom@everestgrp.com
+44-207-129-1318

Toronto
canada@everestgrp.com
+1-647-557-3475

This document is for informational purposes only, and it is being provided
“as is” and “as available” without any warranty of any kind, including any
warranties of completeness, adequacy, or fitness for a particular purpose.
Everest Group is not a legal or investment adviser; the contents of this
document should not be construed as legal, tax, or investment advice.
This document should not be used as a substitute for consultation with
professional advisors, and Everest Group disclaims liability for any
actions or decisions not to act that are taken as a result of any material
in this publication.

and nothing provided by Everest Group is legal, tax, financial, or investment advice. Nothing Everest Group
provides is an offer to sell or a solicitation of an offer to purchase any securities or instruments from any entity.
Nothing from Everest Group may be used or relied upon in evaluating the merits of any investment. Do not base
any investment decisions, in whole or part, on anything provided by Everest Group.

Products and/or Services represent research opinions or viewpoints, not representations or statements of fact.
Accessing, using, or receiving a grant of access to an Everest Group Product and/or Service does not constitute
any recommendation by Everest Group that recipient (1) take any action or refrain from taking any action or

(2) enter into a particular transaction. Nothing from Everest Group will be relied upon or interpreted as a promise
or representation as to past, present, or future performance of a business or a market. The information contained
in any Everest Group Product and/or Service is as of the date prepared, and Everest Group has no duty or
obligation to update or revise the information or documentation. Everest Group may have obtained information
that appears in its Products and/or Services from the parties mentioned therein, public sources, or third-party
sources, including information related to financials, estimates, and/or forecasts. Everest Group has not audited
such information and assumes no responsibility for independently verifying such information as Everest Group
has relied on such information being complete and accurate in all respects. Note, companies mentioned in
Products and/or Services may be customers of Everest Group or have interacted with Everest Group in some
other way, including, without limitation, participating in Everest Group research activities.
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