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Introduction

Marketing is undergoing a transformative journey as a result of rapid developments in technology, coupled with changing customer preferences. As these technological advances become 
more accessible to people, interactive Customer Experience (CX) becomes critical for CMOs in developing their enterprise marketing strategy. This, coupled with the impending recession, 
has further added to the pressure on marketing teams to deliver more with less.

The provider ecosystem is also shifting gears from product-focused traditional marketing services to innovative, data-driven strategies that focus on customer experience. They are further 
exploring flexible and cost-efficient delivery models to cater to CMOs’ demand for low-cost solutions around personalization, loyalty, and interactive experiences. Providers not only 
continue to invest in intelligent automation tools and solutions that enhance their scale of services and process efficiencies but are also exploring new technologies and platforms for 
augmented customer experience.

In this research, we present an assessment and detailed profiles of marketing service providers featured on the Marketing Services PEAK Matrix®. Each service provider deep dive 
provides a comprehensive picture of its service focus through a snapshot of its key strengths and limitations, as assessed by Everest Group. The assessment is based on 
Everest Group’s annual RFI process, interactions with leading service providers, client reference checks, and ongoing analysis of the marketing services market.

This report includes the profiles of the following 31 marketing service providers featured on the Marketing Services PEAK Matrix® Assessment 2023:
 Leaders: Accenture, Cognizant, Deloitte Digital, Infosys, Merkle, Publicis Sapient, TCS, and Wunderman Thompson
 Major Contenders: Capgemini, Concentrix, Dentsu Creative, Digitas, eClerx, Epsilon, EXL, HCLTech, IBM, Majorel, Media.Monks, Performics, PwC Digital, RRD GO Creative, 

Tech Mahindra, and Wipro
 Aspirants: Dialog Direct, HGS, HH Global, Startek, Stefanini, Webhelp, and WNS

Geography Service providers Services
Global 31 marketing service providers Marketing services 

Scope of this report

https://www2.everestgrp.com/reportaction/EGR-2023-55-R-5870/Toc
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Everest Group’s Marketing Service Provider Compendium 2023 provides accurate, comprehensive, and fact-based snapshots of 31 marketing services providers. The compendium will 
enable providers to benchmark their capabilities against their competitors, while buyers of marketing services will be able to assess the providers based on their desired set of capabilities.

Overview and abbreviated summary of key messages

Key insights on marketing 
services providers

Everest Group classifies 31 marketing services providers on the Everest Group Marketing Services PEAK Matrix® into three categories of Leaders, 
Major Contenders, and Aspirants
 Accenture, Cognizant, Deloitte Digital, Infosys, Merkle, Publicis Sapient, TCS, and Wunderman Thompson are the Leaders
 Major Contenders include Capgemini, Concentrix, Dentsu Creative, Digitas, eClerx, Epsilon, EXL, HCLTech, IBM, Majorel, Media.Monks, 

Performics, PwC Digital, RRD GO Creative, and Wipro
 Dialog Direct, HGS, HH Global, Startek, Stefanini, Webhelp, and WNS are the Aspirants

Everest Group also identified Capgemini, Concentrix, and Merkle as the Star Performers. This recognition is based on these providers’ relative 
year-over-year movement on the PEAK Matrix®.

Some of the findings in this report, among others, are:

 The report provides an overview of each provider and any recent developments/investments made by them
 It provides insights on provider client portfolios, their key delivery locations, and their proprietary tools/solutions
 It highlights the key strengths and limitations of providers, as assessed by Everest Group

Everest Group Marketing 
Services PEAK Matrix®

Assessment 2023
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The marketing services provider compendium report 2023 has 31 provider profiles
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