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This report is based on two key sources of proprietary information

Proprietary database of Digital Experience Platform (DXP) providers in scope of work
e The database tracks the technology providers’ offerings/capabilities for :
— Breadth and depth of the product functionalities — Availability and adoption of commercial model(s)
— Analytics, reporting, and dashboards — Portfolio coverage in terms of industry, geography, and
— Investments and innovations buyer size
— Partnerships with technology providers — Provider performance in terms of revenue and clients
— Support in terms of product training, maintenance,
and other support services

Proprietary database of Digital Experience Platform providers (updated annually)
e The database tracks the following for each provider:
— Revenue and number of FTEs
— Number of clients
— Investments in innovation and partnerships

— Revenue split by region
— Location and size of delivery centers
— Technology solutions developed

Demonstrations and interactions with technology providers and other industry stakeholders
e Detailed briefing and demos for a comprehensive product view that covers:

— Current state of the market

— Vision and strategy

— Annual performance and outlook

— Key strengths and improvement areas
— Emerging areas of investment

Buyer reference interviews, ongoing buyer surveys, and interactions
— Drivers and challenges for adopting workplace services
— Assessment of provider performance

— Emerging priorities
— Lessons learned and best practices

Providers assessed!

" Adobe avaloq Backbase

Broadridge' ? ENVESTNET Infos/s

M Finacle

®

investcloud

Bliferay  rerinmiv [<

salesforce m i‘w TEMENOS

1 Assessment for Backbase, Envestnet, Infosys Finacle, Liferay, Refinitiv, Temenos, InvestCloud, and SEl is based on Everest Group’s estimates that leverage Everest Group’s proprietary Transaction Intelligence (Tl) database, ongoing coverage of these

technology providers, their public disclosures, and interaction with buyers. For these companies, Everest Group’s data for assessment may be less complete

The source of all content is Everest Group unless otherwise specified

Confidentiality: Everest Group takes its confidentiality pledge very seriously. Any information we collect that is contract specific will only be presented back to the industry in an aggregated fashion
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Background of the research

The Asset and Wealth Management (AWM) space is seeing trends such as the democratization of finance, increased demand for personalized digital experiences, and the launch of new
products such as digital assets and ESG-compliant investments. In order to cater to these changing customer preferences and the evolving regulatory scrutiny, AWM firms are increasingly
looking at infusing digital, data, and intelligence in their processes across the industry value chain. Asset and wealth managers are relying on Digital Experience Platforms (DXP) to
modernize their processes, optimize operational costs, improve data management to deliver personalized client experiences, and improve advisor experience by providing a 360-degree
data view and real-time dashboards.

In this research, we present detailed profiles of 12 digital experience platform providers featured on the Digital Experience Platforms (DXP) in Asset and Wealth Management (AWM)
Products PEAK Matrix®. The assessment is based on Everest Group’s annual RFI process for the calendar year 2023, interactions with leading DXP providers, client reference checks,
and an ongoing analysis of the DXP market. These providers are mapped on Everest Group PEAK Matrix®, which is a composite index of a range of distinct metrics related to a provider’s
capability and market impact.

This report includes the profiles of the following 12 leading DXP providers featured on the Digital Experience Platforms (DXP) in Asset and Wealth Management (AWM) Products
PEAK Matrix® Assessment 2023:

e Leaders: Adobe, Avaloq, Broadridge, and Salesforce

e Major Contenders: Backbase, Envestnet, Infosys Finacle, Liferay, Refinitiv, and Temenos

e Aspirants: InvestCloud and SEI

Scope of this report Py
Geography @ Providers [/ \ Product
Global 12 Technology \ /' Digital Experience
providers in AWM . .7 Platform
N~
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Overview and abbreviated summary of key messages

In this research, we present profiles of digital experience platform providers in asset and wealth management market based on Everest Group’s annual RFI process for the calendar year
2023, interactions with leading DXP providers, client reference checks, and an ongoing analysis of the DXP market. The profiles of 12 technology providers cover details such as their vision
and strategy, practice size, delivery footprint, scope of services offered, investments, partnerships, proprietary solutions, case studies, and Everest Group analyst’s point of view on their strengths
and limitations These providers are mapped on Everest Group PEAK Matrix®, which is a composite index of a range of distinct metrics related to a provider’s capability and market impact.

Some of the findings in this report, among others, are:

DXP in AWM PEAK Matrix e This report includes the profiles of the following 12 leading DXP providers featured on the Digital Experience Platforms (DXP) in Asset
Assessment 2023 and Wealth Management (AWM) Products PEAK Matrix®:

— Leaders: Adobe, Avaloq, Broadridge, and Salesforce
— Major Contenders: Backbase, Envestnet, Infosys Finacle, Liferay, Refinitiv, and Temenos
— Aspirants: InvestCloud and SEI

Characteristics of leaders, e Leaders have extensive coverage across all three modules of Content Management System (CMS), client experience, and advisor experience.

They have invested heavily in developing digital solutions and have credible client success stories in the AWM space. They have a robust
partnership ecosystem and joint Go-to-Market (GTM) strategies to drive innovation in their offerings

major contenders, and
aspirants

e Major Contenders have developed strong capabilities in at least two of the three defined modules of the DXP. Some of them have made
dedicated investments in developing solutions and platforms to improve digital client-advisor collaboration, data analytics, and
Al-augmented advisory

e Aspirants have relatively lower functionality coverage and are focused on one or more modules of the DXP. There is limited evidence of
a client impact matrix for the DXP needs of asset and wealth management clients
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This report covers profiles on 12 technology providers showcasing their DXP in AWM
products offerings, practice size and scale, investments, partnerships, and case studies

Provider 1 (page 1 of 4)
Overview

NIA (0%)

DXP in AWM mission / vision statement
XYZ's vision is to provide customers with relevant, timely, and effortless experiences throuah its XYZ solution.
A X -

DXP in AWM revenue mix (CY 2022)

It focuses on enabling seamless to increase inf
grow business for its clients.
Headquarters: San Jose, US Website:

Provider 1 (page 2 of 4)
Key leaders eas .
+ X2 Chtan ang GEO Platform capabilities and offerings
« XYZ, President, ABC Digital Experience Business
« XYZ, President, ABC Digital Media Business

DXP being assessed
XYz Digital Experience Platform modules

Module Details

Content Management System (CMS)  » XYZ Experience Manager (AEM) is Adobe

* XYZis a modern, composable CMS that h¢

Client experience  XYZ can impact the client experience with

 XYZ helps firms focus on customer journey

Advisor experience XYZ applications for analytics, optimization, 2

Experience Platform (Additional modules/features)

Module/Feature Details

Experience platform o XYZ helps firms stitch together all the data
o XYZ combines data from different channels

account information on a website, or setting

A . Experience applications XYZ includes natively built applications that i
Ever roup®  Proy
verest Group® - prop Manager (assets, sites, forms, etc.), XYZ Cor

& Confidential. © 2023, Everest Global, Inc. | EGR-2023-31-R-6047

Ecosystem More than 450 XYZ Experience Platform part
Gerest Group®  Proprietary & Confidential. © 2023, Everest Global, Inc. | EGR-2023-31-R-6047
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Low (1-20%) [N Medium (20-40%) I High (>40%)

Provider 1 (page 3 of 4)
Success stories and investments

Client
XYZ Group AG,
Europe's third largest bank

in Zurich with 70,000 and 2.5 |

Business challenge

XYZ wanted to obtain a holistic view of users to provide a more personalized experien¢
wanted to enable more tailored content based on geography, product interest, and oth|
to centralize campaign management and e-mail distribution to reduce the cost of updal

Solution

 XYZ adopted XYZ Experience Manager to deliver optimized experiences for online ¢

o XYZ Assets helped to create, manage, deliver, and optimize digital assets from a m(
platform

Impact
* XYZ provides a more personalized experience at an individual level across millions ¢
« XYZ can manage content across in-house and outsourced locations 3x faster — savi

Key acquisitions/investments/partnerships to enhance the DXP in AWM capabilif

Name Type of investment (year) Details of invest
XYz Partnership (2017) Partnership focus
XYz Acquisition (2018) Added B2B and E
XYz Acquisition (2018) Added B2B mark
XYz Acquisition (2020) Added marketing
Gerest Group®  Proprietary & Confidential. © 2023, Everest Global, Inc. | EGR-2023-31-R-604:

Provider 1 (page 4 of 4)
Everest Group assessment — Leader

Market impact

Portfolio mix Overall

Value delivered

o o o Y 9

Strengths

Market adoption

« End-to-end DXP offering with a host of functionalities along with its CMS and XYZ Experience
Manager Sites, has been adopted by AWM firms

o lts ive partnership of global system integrators, services, design
agencies, and consulting partners has helped Adobe in enhancing the scale of delivering
DXP capabilities

o Has a dedicated focus on investing in joint GTM strategies with technology partners such as
IBM, RedHat, Microsoft, Genesys, and Zendesk to innovate on DXP capabilities for financial
services firms

« Developed additional features and tools such as XYZ Real-Time Customer Data Platform and
XYZ Analytic that enhances their overall DXP offering

meresleup" oropritary & Confidential, © 2023, Everest Global, Inc. | EGR 2023-31-R-6047

Vision and
strategy

Measure of capability: (*) Low @ High

Vision & capability

Flexibility and
Engagement and
commercial model Overall

ease of
deployment

Technology
capability

9 L 9

Limitations

e XYZ has limited advisor-specific offerings and that inhibit its in the

AWM space vis-a-vis peers

o Lags peers in investments in domain-focused thought leadership to enhance brand recall and
establish greater credibility in the AWM market

« There is scope of impi in ing the | de/no-cod
modules to improve ease of use and empower business users

across different
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Wealth Management State of the Market Report 2023 — Modernization through Innovation, Hyperpersonalization, and Technology-led Disruption April 2023
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Payments IT Services PEAK Matrix® Assessment 2023 July 2023
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Note: Click to see a list of all our published Banking and Financial Services Information Technology reports
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With you on the journey

Everest Group®

Everest Group is a leading research firm helping business leaders make confident decisions. We guide clients through
today’s market challenges and strengthen their strategies by applying contextualized problem-solving to their unique
situations. This drives maximized operational and financial performance and transformative experiences. Our deep
expertise and tenacious research focused on technology, business processes, and engineering through the lenses of

talent, sustainability, and sourcing delivers precise and action-oriented guidance. Find further details and in-depth content

at www.everestgrp.com.
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everestgrp.com/blog

London
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Toronto
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+1-214-451-3000

This document is for informational purposes only, and it is being provided
“as is” and “as available” without any warranty of any kind, including any
warranties of completeness, adequacy, or fitness for a particular purpose.
Everest Group is not a legal or investment adviser; the contents of this
document should not be construed as legal, tax, or investment advice.
This document should not be used as a substitute for consultation with
professional advisors, and Everest Group disclaims liability for any
actions or decisions not to act that are taken as a result of any material
in this publication.

NOTICE AND DISCLAIMERS

IMPORTANT INFORMATION. PLEASE REVIEW THIS NOTICE CAREFULLY AND IN ITS ENTIRETY.
THROUGH YOUR ACCESS, YOU AGREE TO EVEREST GROUP’S TERMS OF USE.

Everest Group’s Terms of Use, available at www.everestgrp.com/terms-of-use/, is hereby incorporated by
reference as if fully reproduced herein. Parts of these terms are pasted below for convenience; please refer
to the link above for the full version of the Terms of Use.

Everest Group is not registered as an investment adviser or research analyst with the U.S. Securities and
Exchange Commission, the Financial Industry Regulatory Authority (FINRA), or any state or foreign securities
regulatory authority. For the avoidance of doubt, Everest Group is not providing any advice concerning securities
as defined by the law or any regulatory entity or an analysis of equity securities as defined by the law or any
regulatory entity.

All Everest Group Products and/or Services are for informational purposes only and are provided “as is” without
any warranty of any kind. You understand and expressly agree that you assume the entire risk as to your use
and any reliance upon any Product or Service. Everest Group is not a legal, tax, financial, or investment advisor,
and nothing provided by Everest Group is legal, tax, financial, or investment advice. Nothing Everest Group
provides is an offer to sell or a solicitation of an offer to purchase any securities or instruments from any entity.
Nothing from Everest Group may be used or relied upon in evaluating the merits of any investment. Do not base
any investment decisions, in whole or part, on anything provided by Everest Group.

Products and/or Services represent research opinions or viewpoints, not representations or statements of fact.
Accessing, using, or receiving a grant of access to an Everest Group Product and/or Service does not constitute
any recommendation by Everest Group that recipient (1) take any action or refrain from taking any action or

(2) enter into a particular transaction. Nothing from Everest Group will be relied upon or interpreted as a promise
or representation as to past, present, or future performance of a business or a market. The information contained
in any Everest Group Product and/or Service is as of the date prepared, and Everest Group has no duty or
obligation to update or revise the information or documentation. Everest Group may have obtained information
that appears in its Products and/or Services from the parties mentioned therein, public sources, or third-party
sources, including information related to financials, estimates, and/or forecasts. Everest Group has not audited
such information and assumes no responsibility for independently verifying such information as Everest Group
has relied on such information being complete and accurate in all respects. Note, companies mentioned in
Products and/or Services may be customers of Everest Group or have interacted with Everest Group in some
other way, including, without limitation, participating in Everest Group research activities.



