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Background of the research

Adapting to an experience–first mindset is increasingly becoming inevitable for enterprises across the globe. To gain sustainable competitive dominance, brands need to make sure that 
this definition of experience design is not just limited to customers. Today’s customer is inclined toward brands that operationalize the experience-first approach across their employees, 
partners, and the environment. Therefore, to remain relevant in the long run, brands need to broaden their horizon for holistic experience design implementation. There are several 
technology vendors that enable brands in achieving their experience design goals but Adobe, with its endless offerings across Creative, Experience, and Document Cloud, is a clear leader 
in this space. In order to assess the overall experience design capabilities of service providers, we have delivered an in-depth analysis of their Adobe services capabilities across the value 
chain of consult, implement, run and operate, and support services.

In this research, we present an assessment of 24 service providers featured on the Adobe Services PEAK Matrix®, a comprehensive matrix that evaluates and categorizes service 
providers in terms of their capabilities.

The assessment is based on Everest Group’s annual Request for Information (RFI) process for the calendar year 2022, interactions with leading Adobe services providers, client reference 
checks, and an ongoing analysis of the Adobe services market.

This report includes the profiles of the following 24 leading Adobe services providers featured on the Adobe services PEAK Matrix:
 Leaders: Accenture, Capgemini, Deloitte Digital, Dentsu, IBM, TCS, and WPP
 Major Contenders: EPAM, HCL Technologies, Infosys, LTI, Mindtree, Omnicom, Rightpoint (Genpact company), Tech Mahindra, Virtusa, Wipro, Zensar, Cognizant, and 

Publicis Groupe
 Aspirants: Brillio, Infogain, RRD, and Stefanini

Geography Providers Services
Global 24 Interactive Experience (IX) 

Services

Scope of this report
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Adobe services PEAK Matrix Assessment | scope of the research

Adobe services

Solutions enabling breakthrough design and collaboration 
processes to deliver engaging customer experiences for any 
device or touchpoint and organize-and-share assets to work 

faster and help ensure brand consistency.

Adobe Creative Cloud

Connected suite of cross-channel, digital interactive 
experience solutions enabling enterprises to build lasting 

customer relationships through solutions catering to the entire 
sales and marketing journey.

Adobe Experience Cloud

Enabling digital document management to accelerate the 
customer life cycle, improve employee productivity, 

and reduce costs.

Adobe Document Cloud

Strategy and planning
Strategy and roadmap formulation, 

product(s) selection, feasibility, and readiness 
assessments, integration strategy, governance, 

program management, and change management 
advisory and planning support

Design, implementation, & activation
Requirements gathering technical and functional 
design, configuration design, workload migration, 

platform setup, customizations, application 
development and testing, integration, 

deployment, and activation

Run and operate 
Continuous updates to the implementation based 

on client and industry requirements. Services 
related to data migration, content creation, 

translation, new feature addition, and minor and 
major usability enhancements.

Measurement, maintenance, and support
Performance measurement of solutions through 

lead generation effectiveness, marketing 
effectiveness etc. Help desk management, 
incident management, and compliance and 

regulatory support.

Custom solution development in collaboration with Adobe (joint GTMs / partnerships for products built on top of the Adobe platform)

Data insights and audiences Customer journey mapping and 
orchestration

Campaign design, execution, 
optimization, and measurement

Media planning and 
buying

Lead generation and 
management

Customer life cycle 
automation

Engaging brand experiences Content production, 
personalization, and performance Commerce enablement Marketing workflows Creative asset security Digital forms and signatures

The assessment will evaluate participants across the end-to-end adoption journey: 

Use-cases

NOT EXHAUSTIVE
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The report includes detailed profiles of 24 Adobe services providers
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Research calendar
Interactive Experience (IX) Services

PlannedPublished Current release

Note: Click to see a list of all of our published Interactive Experience (IX) Services reports

Reports title Release date

Digital Experience Platform (DXP) Products PEAK Matrix® Assessment 2021 August 2021

Digital Experience Platform (DXP) Products Compendium 2021 September 2021

Digital Marketing's Reckoning with Privacy October 2021

Digital Interactive Experience (IX) Services PEAK Matrix® Assessment 2022 February 2022

Digital Commerce Platform Trailblazers: Top 15 Start-ups Redefining Shoppable Experiences March 2022

Digital Interactive Experience (IX) Services PEAK Matrix® Assessment 2022 – Service Provider Compendium March 2022

Emergence of CDPs: Charting the Path to Data-driven Personalization July 2022

Adobe Services PEAK Matrix® Assessment 2023 September 2022

Adobe Services Provider Compendium 2023 November 2022

Customer Journey Orchestration Q4 2022

Digital Commerce Platform PEAK Matrix® Assessment 2022 Q4 2022

Experience Management Q4 2022
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This document is for informational purposes only, and it is being provided “as is” and “as available” without any warranty of any kind, including any warranties of completeness, adequacy, or fitness 
for a particular purpose. Everest Group is not a legal or investment adviser; the contents of this document should not be construed as legal, tax, or investment advice. This document should not be 
used as a substitute for consultation with professional advisors, and Everest Group disclaims liability for any actions or decisions not to act that are taken as a result of any material in this publication.
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