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Introduction

Scope of this report
Geography Providers covered Services
Global Accenture, Capgemini,  Cognizant, 

Concentrix, Digitas, EXL, HCL, 
HGS, Infosys, Isobar, 
MediaMonks, Merkle, PwC, 
Stefanini, TCS, Webhelp, Wipro, 
WNS, and Wunderman Thompson

Marketing services

The rapid adoption of technology across various facets of the marketing ecosystem has led to a more nuanced understanding of the customer. Simultaneously, the customer's wants, 
needs, and expectations have evolved rapidly, leading to a continuous cycle of innovation and capacity augmentation in the marketing function, driven by levers such as automation and 
analytics. The provider ecosystem has also expanded rapidly in the scope of services offered and built cost-efficient solutions based on innovative delivery models.

The ecosystem continues to evolve around emerging concerns such as user-data privacy, new channels to help firms remain ahead of the curve, and operational efficiencies to drive higher 
marketing RoI.

In this report, we focus on:
l Trends shaping the marketing services space and their implications on the marketing ecosystem

l Outsourced marketing services market overview and buyer adoption trends
l Service provider landscape
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Some of the findings in this report, among others, are:

Over 2016-22, the marketing services market continued to grow at a CAGR of 12-14% and it is poised to grow at a robust rate in the future. This report covers the global marketing services 
market and provides a comprehensive analysis of the key challenges faced by enterprises, enterprise focus areas, and a detailed overview of the service provider landscape. The study will 
assist key stakeholders, including enterprises, service providers, and technology providers, in understanding the current state of the marketing services market.

Overview and abbreviated summary of key messages

l Operating model transformation by service providers
l Technology plays differentiator

The outsourced marketing services market grew at a 12-14% CAGR from 2016-22, reaching a total of US$8.5-10 billion; the market is expected to 
grow at 20-24% CAGR from 2022-26

Market overview

l North America accounts for over half of the total outsourced marketing spend while Continental Europe has shown aggressive growth between 
2019-21

l While spending for outsourced marketing in media & entertainment and electronics & technology has grown aggressively between 2019 and 
2021, BFSI firms remain the largest buyers of outsourced marketing services in the market

Buyer adoption trends

l Four major categories of service providers are emerging based on their background: marketing agencies, ITBP service providers, pure-play 
BPO providers, and strategy consultancies

l Marketing agencies hold a significant share of the market, followed by ITBP service providers, with pure-play BPOs and consultancies holding 
the smallest share

Service provider 
landscape

Priorities shaping the 
future of marketing

l ESG gains prominence
l The changing enterprise lens
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This study offers four distinct chapters providing a deep dive into key aspects of marketing 
services market; below are four charts to illustrate the depth of the report

Overall spend on outsourced marketing services Priorities shaping the future of marketing

Global marketing services delivery landscape FTE breakdown by process

2016-26F; US$ billion CAGRXX%
20-24%

12-14%

3.9-5.1
5.0-6.4

6.5-8.0

8.5-10.0

18.9-23.5

2016 2018 2020 2022E 2026E

Operating model 
transformation Technology plays differentiator ESG gains 

prominence
The changing 
enterprise lens

Globalized 
operating model

Automation 
and AI

ESG

Blockchain Revenue 
operations

India

Philippines

Singapore

China
US

PolandIreland

UK

Romania

Brazil

Costa Rica

Netherlands

Bulgaria

Germany

Switzerland
Spain

Canada

Mexico

Italy Japan

Australia

South Korea
Czech Republic

UAE

Uruguay

No. of FTEs HighLow LowGrowth in headcount: Medium High2021; percentage of FTE in outsourced marketing services

Marketing support

44%

23%

10%

11%

15%

Media channels

Campaign

Content

Customer



Proprietary & Confidential. © 2022, Everest Global, Inc. | EGR-2022-55-CA-5666 7

Research calendar
Marketing Services

PlannedPublished Current release

Note: Click to see a list of all of our published Marketing Services reports

Reports title Release date

Marketing Services Provider Compendium 2022 March 2022

Marketing Services Adoption in Retail & Consumer Product Goods (CPG) Global Business Services (GBS) May 2022

The Growing Need for Inclusive Talent Models: Learning from Impact Sourcing Specialists May 2022

Impact of the Pandemic on the Global Media Market May 2022

Impact Sourcing Specialist Profiles 2022 June 2022

BPS Top 50 – 2022 June 2022

A New Paradigm of Marketing Beckons: Marketing Services State of the Market Report 2022 November 2022

Dawn of the Planet of the Bots: Intelligent Automation and Marketing Services December 2022

Marketing in a Permacrisis: a CMO Survival Toolkit January 2023

The X, Y, Z of Marketing January 2023

Marketing Services PEAK Matrix® Assessment 2023 January 2023

Deliver From Everywhere: the Next Epoch of Marketing Services February 2023

Marketing Services Provider Compendium 2023 March 2023

Alternatives to Third-party Data April 2023

Marketing Services State of the Market Report 2023 May 2023

https://www2.everestgrp.com/reports?Cat0=1190
https://www2.everestgrp.com/reports?Cat0=1190


Proprietary & Confidential. © 2022, Everest Global, Inc. | EGR-2022-55-CA-5666

A New Paradigm of Marketing Beckons: Marketing Services State of the Market Report 2022

8

This document is for informational purposes only, and it is being provided “as is” and “as available” without any warranty of any kind, including any warranties of completeness, adequacy, or fitness 
for a particular purpose. Everest Group is not a legal or investment adviser; the contents of this document should not be construed as legal, tax, or investment advice. This document should not be 
used as a substitute for consultation with professional advisors, and Everest Group disclaims liability for any actions or decisions not to act that are taken as a result of any material in this publication.

Dallas (Headquarters)
info@everestgrp.com
+1-214-451-3000

Bangalore
india@everestgrp.com
+91-80-61463500 

Delhi
india@everestgrp.com
+91-124-496-1000

London
unitedkingdom@everestgrp.com
+44-207-129-1318

Toronto
canada@everestgrp.com
+1-647-557-3475

Everest Group is a leading research firm helping business leaders make confident decisions. We guide clients through today’s 
market challenges and strengthen their strategies by applying contextualized problem-solving to their unique situations. This 
drives maximized operational and financial performance and transformative experiences. Our deep expertise and tenacious 
research focused on technology, business processes, and engineering through the lenses of talent, sustainability, and sourcing 
delivers precise and action-oriented guidance. Find further details and in-depth content at www.everestgrp.com.

Stay connected

Website
everestgrp.com

Social Media
@EverestGroup
@Everest Group
@Everest Group
@Everest Group

Blog
everestgrp.com/blog


