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This report is based on two key sources of proprietary information

e Proprietary database of HR and Learning Services providers Service providers assessed?
e The database tracks the following elements of each contract:

— Buyer details including size and signing region accenture C . ‘ CAPITA

— Contract details including service provider, contract type, TCV & ACV, service provider FTEs, start & end dates,
duration, and delivery locations

— Scope details including share of individual buyer locations being served in each contract, Line of Business (LOB)

served, and pricing model employed CGS CONDUENT '; CogniZCInt

e Proprietary database of Learning Service providers

e The database tracks the following for each service provider: GP
— Revenue — Revenue split by region 1" STRATEGIES GCUBEb
— Number of clients — Location and size of delivery centers -
— FTE split by different LOBs — Technology solutions developed %
ifopro Infosys

e Service provider briefings
— Vision and strategy — Key strengths and improvement areas
— Annual performance and future outlook — Emerging areas of investment

Learning Tribes

MPS Interactive N“T Raytheon

. . ) ) ) Professional Services
e Buyer reference interviews, ongoing buyer surveys, and interactions

— Drivers and challenges for adopting learning service solutions and programs

— Assessment of service provider performance THE . . ) U PSI DE

~ Emerging priorities ledining fact®r tteC LEARNING
-

— Lessons learnt and best practices

1 This assessment is based on Everest Group’s estimates that leverage its proprietary Transaction Intelligence (Tl) database, service provider public disclosures, and interaction with buyers. It has also taken inputs through RFls for providers
including Accenture, Capgemini, CGS, Conduent, Cognizant, Infosys, Learning Tribes, MPS Interactive, and TTEC
Confidentiality: Everest Group takes its confidentiality pledge very seriously. Any contract-specific information collected, will only be presented back to the industry in an aggregated fashion
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Overview and abbreviated summary of key messages

This report examines the global Learning Services market and its service provider landscape. It provides a deep-dive analysis of how the service providers shape up in terms of their
market impact and vision & capability. Based on the comprehensive Everest Group PEAK Matrix, 18 MCPS service providers are segmented into Leaders, Major Contenders, and
Aspirants. Additionally, this report contains Everest Group’s remarks on each service provider’s strengths and areas of improvement.

Some of the findings in this report, among others, are:

e Everest Group classified 18 Learning Services providers on the Everest Group PEAK Matrix into three categories of Leaders, Major Contenders, and
Aspirants

e The 2020 Learning Services PEAK Matrix positioning is as follows:

Service provider position

and growth

— Leaders: Accenture, GP Strategies, and Raytheon Professional Services

— Major Contenders: Capgemini, Capita, CGS, Cognizant, Conduent, IBM, Infosys, Infopro Learning, Learning Tribes, MPS Interactive, NIIT, and
TTEC

— Aspirants: G-Cube Solutions, The Learning Factor, and Upside Learning

e This section provides the Learning Services provider landscape in terms of revenue, active deals, along with geographically dominant service

Learning Services market )
providers

overview

e Everest Group delineates each of the 18 service provider’s strengths and areas of improvement

Learning Services provider
delivery capability e The in-depth commentary is intended to help service providers, enterprise buyers and other stakeholders to understand the current situation and
possible future direction of the provider landscape

A ® Copyright © 2020, Everest Global, Inc.
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This study offers three distinct chapters providing a deep dive into key aspects of Learning
Services market; below are three charts to illustrate the depth of the report

Assessment of Learning Services Providers Capability assessment lllustrative example

Measure of capability: ‘ High O Low

® |eaders @ Major Contenders O Aspirants

Market impact Vision & capability

Vision and Scope of Innovation and
Service provider Market adoption Portfolio mix Value delivered Overall strategy services offered investments Delivery footprint Overall

Service provider 1

L
Q
=

Leaders

Major Contenders i
/Accenture

Service provider 2
Service provider 3
Service provider 4
Service provider 5
MPS Interactive Service provider 6

Service provider 7

Service provider 8
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Market Impact
(Measures impact created in the market)

Service provider 9

Aspirants Everest Group’s remarks on service providers lllustrative example

Measure of capability: ‘ High O Low

Market impact Vision & capability

Scope of services Innovation and
Market adoption Portfolio mix Value delivered Overall Vision and strategy offered [ESIENS Delivery footprint Overall

Low

Low High
Vision & capability
(Measures ability to deliver services successfully)

Strengths Areas of improvement

e Service provider 1, has a robust delivery presence in Asia Pacific with E e Service provider 1 should increase offerings of value-added services
multiple delivery centers in India, Australia, the Philippines, and China, such as consulting, technology maintenance, and contact center

Note This assessment is based on Everest Group’s estimates that leverage its proprietary Transaction Intelligence enabling it to service client requirements efficiently i support
(T1) database_, service pr_owder public dlsclosure_s,.and interaction with buy&_ars. It has also taken_ InpUt_S through o It largely focuses on project-based engagements above a certain ! e Itshould try to expand into larger learning services deals and also
RFIs for providers including Accenture, Capgemini, CGS, Conduent, Cognizant, Infosys, Learning Tribes, MPS threshold i scout for engagements in other Asia Pacific markets to strengthen its

Interactive, and TTEC
1 Raytheon here refers to Raytheon Professional Services
Source: Everest Group (2020)

presence in the region
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Research calendar - Human Resources Outsourcing (HRO)

Il Published Planned ' __| Current release

Flagship HRO reports Release date

Learning BPO Service Provider Profile Compendium 2020 Q2 2020
Multi-Country Payroll (MCP) Solutions PEAK Matrix® Assessment with Service Provider Landscape 2020 Q3 2020
Multi-Country Payroll (MCP) Solutions Annual Report 2020 Q3 2020
Multi-Country Payroll (MCP) Solutions Service Provider Profile Compendium 2020 Q3 2020
Multi-Process Human Resources Outsourcing (MPHRO) Services PEAK Matrix® Assessment with Services Provider Landscape 2020 ... Q4 2020
Multi-Process Human Resources Outsourcing (MPHRO) Annual Report 2020 Q4 2020
Multi-Process Human Resources Outsourcing (MPHRO) Service Provider Profile Compendium 2020 Q4 2020

Thematic HRO reports

Start-ups Redefining Employee Experience — Trailblazers (part 3 of ) November 2019
Learning Function of the FULUIe December 2019
Digital Adoption Platform (DAP): Accelerating the Journey from Transformation t0 AdOPtiON February 2020
Impact of Recession on the Business Process Services (BPS) INAUSHIY . March 2020
Note:  For a list of all of our published HRO reports, please refer to our website page
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https://www2.everestgrp.com/reports?Cat0=829

e
Additional HRO research references

The following documents are recommended for additional insight into the topic covered in this report. The recommended documents either provide additional details on the
topic or complementary content that may be of interest

1. Start-ups Redefining Employee Experience — Trailblazer (part 3 of 3) (EGR-2019-24-R-3413); 2019. This research includes a comprehensive evaluation of the start-ups in the
employee experience space based on parameters such as business maturity, investor confidence, solution capability, and innovation, novelty of solutions in terms of innovation and
underlying technologies, partnership ecosystem, market adoption, and investor confidence and profile

2. Multi-Process Human Resources Outsourcing (MPHRO) Services PEAK Matrix™ Assessment with Service Provider Landscape 2020 (EGR-2019-24-R-3453); 2019. This report
examines the dynamics of the Multi-Process Human Resources Outsourcing (MPHRO) service provider landscape. It provides a deep-dive analysis into how the service providers shape
up in terms of their market impact and vision & capability. Based on the comprehensive Everest Group PEAK Matrix, 20 MPHRO service providers are segmented into Leaders, Major
Contenders, and Aspirants

3. Digital Adoption Platform (DAP): Accelerating the Journey from Transformation to Adoption (EGR-2020-24-V-3564); 2020. This report explores the key challenges faced by
enterprises when undergoing digital transformation and how DAP can help address these issues. It also discuss various use cases, special platform features, partner ecosystem, and
market outlook.

For more information on this and other research published by Everest Group, please contact us:

Anil Vijayan, Vice President anil.vijayan@everestgrp.com
Priyanka Mitra, Practice Director: privanka.mitra@everestgrp.com
Ravjot Sachdeva, Senior Analyst: ravjot.sachdeva@everestgrp.com

Website: www.everestgrp.com | Phone: +1-214-451-3000 | Email: info@everestgrp.com
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Everest Group®

About Everest Group

Everest Group is a consulting and research firm focused on strategic IT, business services, and sourcing. We are trusted

advisors to senior executives of leading enterprises, providers, and investors. Our firm helps clients improve operational and
financial performance through a hands-on process that supports them in making well-informed decisions that deliver high-
impact results and achieve sustained value. Our insight and guidance empower clients to improve organizational efficiency,

effectiveness, agility, and responsiveness. What sets Everest Group apart is the integration of deep sourcing knowledge,
problem-solving skills and original research. Details and in-depth content are available at www.everestgrp.com.

Dallas (Headquarters)
info@everestgrp.com
+1-214-451-3000

Bangalore
india@everestgrp.com
+91-80-61463500

Delhi
india@everestgrp.com
+91-124-496-1000

London
unitedkingdom@everestgrp.com
+44-207-129-1318

New York
info@everestgrp.com
+1-646-805-4000

Toronto
canada@everestgrp.com
+1-416-388-6765
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