Market Marketing

®
EvereSt G rou p Report Services

Impact of the Pandemic on the Global Media Market

W\
W\

Copyright © 2022 Everest Global, Inc.
We encourage you to share these materials internally within your company and its affiliates. In accordance with the license granted, however, sharing these materials outside of your organization in any form — electronic, written, or

verbal — is prohibited unless you obtain the express, prior, and written consent of Everest Global, Inc. It is your organization’s responsibility to maintain the confidentiality of these materials in accordance with your license of them. EGR-2022-55-CA-5141



Our research offerings

This report is included in the following research program(s):
Marketing Services

>

>

Application Services

Banking and Financial Services Business Process
Banking and Financial Services Information Technology
Catalyst™

Clinical Development Technology

Cloud and Infrastructure

Contingent Staffing

Contingent Workforce Management

Conversational Al

Customer Experience Management Services
Cybersecurity

Data and Analytics

Digital Adoption Platforms (DAP)

Digital Engineering Services

Digital Services

Digital Workplace

Employee Experience Management (EXM) Platforms
Engineering Services

Enterprise Platform Services

Finance and Accounting

Financial Services Technology (FinTech)
Global Business Services

Healthcare Business Process
Healthcare Information Technology
Human Resources Outsourcing
Insurance Business Process

Insurance Information Technology
Insurance Technology (InsurTech)
Insurance Third-Party Administration (TPA) Services
Intelligent Document Processing (IDP)
Interactive Experience (I1X) Services

IT Services Executive Insights™

Life Sciences Business Process

Life Sciences Information Technology
Locations Insider™

Marketing Services

Market Vista™

Mortgage Operations

/Rerest GI’OUp® Proprietary & Confidential. © 2022, Everest Global, Inc. | EGR-2022-55-CA-5141

Multi-country Payroll

Network Services and 5G

Outsourcing Excellence
Pricing-as-a-Service

Process Mining

Procurement

Recruitment

Retirements Technologies

Rewards and Recognition

Service Optimization Technologies
Software Product Engineering Services
Supply Chain Management (SCM) Services
Sustainability Technology and Services
Talent Excellence GBS

Talent Excellence ITS

Technology Skills and Talent

Trust and Safety

Work at Home Agent (WAHA) Customer
Experience Management (CXM)

If you want to learn whether your
organization has a membership
agreement or request information on
pricing and membership options, please
contact us at info@everestgrp.com

Learn more about our

custom research capabilities

Benchmarking
Contract assessment
Peer analysis

Market intelligence

Tracking: providers, locations,
risk, technologies

Locations: costs, skills,
sustainability, portfolios


mailto:info@everestgrp.com
https://www.everestgrp.com/custom-decision-support/

ontents

For more information on this and other research
published by Everest Group, please contact us:

Manu Aggarwal, Partner
Nishant Jeyanth, Practice Director
Aseem Nousher, Senior Analyst

Divyam Goyal, Analyst

1.

Introduction and overview

e Research methodology

e Marketing services value chain

e Background and scope

Impact of COVID-19 on the media market
e Pre-COVID-19 growth trends

e Impact of COVID-19

COVID-19 impact on advertising in major markets
e Canada

o United States

e France

e Germany

e Spain

e United Kingdom

e Denmark

e Sweden

e Australia

e China

e India

e Indonesia
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4. Advertising in the post-COVID-19 world
o Market trends
e Customer behavior trends

5. Appendix
e Glossary

e Research Calendar
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Background and scope of the research

The advertising industry had been on a growth trajectory for ten years since the global economic crisis of 2009. However, the pandemic and the subsequent slow decline of global GDP
has dealt a severe blow to the industry. Advertising budgets were slashed causing a fall in demand, while the restrictions on gatherings further worsened the prospects of traditional
channels such as print media and out-of-home (OOH) media. Even the larger advertising agencies were forced to resort to lay-offs, pay-cuts, and other cost cutting measures. While the
impact of the pandemic on the industry was felt globally, the severity of the decline and rate of recovery vary significantly — owing to a host of factors such as governmental interventions,
exposure to traditional/linear media, and the resilience of the economy.

In this report, we present detailed profiles of 12 large advertising markets discussing the impact of the COVID-19 pandemic on advertising in these countries as well as their trajectory of
recovery. Further, the report discusses the emerging market trends and customer behavior trends that will determine the growth of advertising in the post-COVID-19 world.

Geography Industry Services Use cases
Australia, Canada, China, All Advertising Publicly available information
Denmark, France, Germany,
India, Indonesia, Spain,
Sweden, United Kingdom,
and United States

Scope of this report
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The market report has detailed profiles of 12 major advertising markets

Market overview | United States

nteuniea st Market overview | France

of the advertising
of the total ad spe
switching to OTT format, and me
advertising has shown a fast-pac
by 2024. Search remains the larg
fastest growing category in digite

Market size Growth
(2019) (2015-19) (2019-21)

Although France is among the largest advertising markets in the world, it continues to pose unique
challenges to advertisers and agencies. While GDPR has already created challenges for marketers in

Usiﬁ?&zzo 3-5% 4-6% 50-55% accounted for °Yer 2.0% of digital storing and utilizing customer data throughout the EU, the gPrivacy Regulation is expected to make data
such as the Califomnia Consumet collection and retention harder (and costlier) for marketing agencies. It is a strongly regulated market that prohibits
Impact of COVID-19 -‘ agencies from earning media income, while tech giants struggle to operate under strong competition laws. Digital media
penetration is still lower in comparison to the other major European markets. The share of TV advertising is lower than
o Despite facing one of the worst economic backlashes in the recent times, the United States ad * Digital ac Market size global average, while print and radio advertising are prominent. OOH advertising is a significantly large segment in the
market declined by 7% only o Huge spt (2013) (2015219) (2012:21) country and is the fastest growing after digital. Automotive is the largest advertising segment. FMCG & retail, food &
o Traditional advertising suffered a huge blow in 2020, and fell by over 18% commerc US$ 12-14 4-8% 2.49 45-50% beverage, and beauty industry are the other prominent segments.
e Strong impact on traditional media except TV was felt on both demand and supply side. In further b¢ billion
addition to the lack of demand from major local advertisers, audience supply for print, radio, and e Emergin(
e Local media faces long term challenges to its relevance, as people migrated to digital websites in e Backed t e In 2020, the COVID-19 outbreak caused a severe economic recession (GDP declined by over o Increased audience reach and surge in e-commerce has given a boost to digital media, which has
2020 year’s log 10%) that led to heavy cuts in marketing spend and cause advertising spend to shrink by over surpassed traditional media sales in 2020. Growth of digital may accelerate in the coming years
o Automobile brands halved their ad spend by the middle of 2020. Food/drinks brands, and beauty % and is predicted to reach 65% of total ad spend by 2026
segment cut spending by double digits. Finance and pharma brands had also cut the ad spend o Traditional media shrunk by over 18%, which is a deeper decline than the one during the o Traditional advertising will recover slower than the other mature ad markets
despite stable revenues over the year economic recession of 2008-09. The worst impact had been felt by OOH advertising, print o The gradual recovery of transportation and shopping, and major sporting events such as the Euro
advertising, and cinema (2021) and Paris Olympics (2024) is expected to drive the growth of Digital Out-of-Home (DOOH)
While traditional advertising sales will stabilize in the next few years, growth of adve o The heaviest spending cuts came from the industries most deeply impacted by the COVID-19 and OOH. By 2025, OOH will be the only traditional media to return to pre-COVID-19 levels
digital media and specifically by emergiy lockdown (travel, tourism, restaurants, cinema, energy, and automotive) and the decline in social

interactions (beauty, fashion, and drinks)
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Research calendar
Marketing services

Il Published Planned [ Current release
Marketing BPS PEAK Matrix® Assessment 2020 September 2020
Marketing BPS Service Provider Compendium 2020 November 2020
Marketing BPS State of the Market Report 2021 December 2020
Digital marketing’s reckoning with privacy October 2021
Marketing Services PEAK Matrix® Assessment 2022 December 2021
Marketing Services Service Provider Compendium 2022 March 2022
Impact of the Pandemic on the Global Media Market May 2022

Note: Click to see a list of all of our published marketing BPS reports.
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With you on the journey

Everest Group is a research firm focused on strategic IT, business services, engineering services, and sourcing. Our research
also covers the technologies that power those processes and functions and the related talent trends and strategies. Our clients
include leading global companies, service and technology providers, and investors. Clients use our services to guide their
journeys to maximize operational and financial performance, transform experiences, and realize high-impact business
outcomes. Details and in-depth content are available at www.everestgrp.com.
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This document is for informational purposes only, and it is being provided “as is” and “as available” without any warranty of any kind, including any warranties of completeness, adequacy, or fitness
for a particular purpose. Everest Group is not a legal or investment adviser; the contents of this document should not be construed as legal, tax, or investment advice. This document should not be
used as a substitute for consultation with professional advisors, and Everest Group disclaims liability for any actions or decisions not to act that are taken as a result of any material in this publication.
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