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Background and scope of the research

Scope of this report

Geography Industry Services Use cases
Australia, Canada, China,

Denmark, France, Germany,
India, Indonesia, Spain,

Sweden, United Kingdom, 
and United States

All Advertising Publicly available information 

The advertising industry had been on a growth trajectory for ten years since the global economic crisis of 2009. However, the pandemic and the subsequent slow decline of global GDP 
has dealt a severe blow to the industry. Advertising budgets were slashed causing a fall in demand, while the restrictions on gatherings further worsened the prospects of traditional 
channels such as print media and out-of-home (OOH) media. Even the larger advertising agencies were forced to resort to lay-offs, pay-cuts, and other cost cutting measures. While the 
impact of the pandemic on the industry was felt globally, the severity of the decline and rate of recovery vary significantly – owing to a host of factors such as governmental interventions, 
exposure to traditional/linear media, and the resilience of the economy.

In this report, we present detailed profiles of 12 large advertising markets discussing the impact of the COVID-19 pandemic on advertising in these countries as well as their trajectory of 
recovery. Further, the report discusses the emerging market trends and customer behavior trends that will determine the growth of advertising in the post-COVID-19 world.  
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The market report has detailed profiles of 12 major advertising markets
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