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Introduction and overview

Background of the research

e With the rise in digital channels and the increase in customer expectations, marketers have long found it difficult to provide personalized offers to their customers.
The pandemic has further exacerbated this situation as customer retention is the key focus area for enterprises. The current MarTech landscape fails to effectively
overcome these enterprise challenges

e Recognizing this gap, we see the rise of Customer Data Platforms (CDP). CDP is a packaged software that aggregates real-time customer data from multiple touchpoints
to create a single, holistic profile of each customer. CDP analyzes this data and provides recommendations to marketers, aiding them in hyper-personalizing offerings for
each customer

e Multiple CDP startups have emerged in the past few years to aid marketers. These startups are constantly innovating to provide better identity resolution, segmentation,
and marketing recommendation capabilities. As the landscape gains importance, capital infusion by investors and acquisition by big tech players has experienced an
increase

e In this research, we assessed 63 startups that offer CDP, primarily focusing on their innovations, growth stories, and the impact created by them in the market.
The assessment is based on secondary research and Everest Group’s ongoing tracking of the MarTech landscape

Scope of this report: "~
> . Geography 0 T o Technology /' '\ Trailblazers
Global Customer Data Platform . = 15 leading CDP startups
o| Q[ \
| w— "~
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We identified top 15 CDP trailblazers based on the investor confidence, clientele and market
traction, and technology

Defining the components of a CDP |Current adoption trends
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Security & governance

Evaluation of shortlisted startups |Top 15 CDP startups
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With you on the journey

Everest Group is a consulting and research firm focused on strategic IT, business services, engineering services, and sourcing.
Our clients include leading global enterprises, service providers, and investors. Through our research-informed insights and
deep experience, we guide clients in their journeys to achieve heightened operational and financial performance, accelerated
value delivery, and high-impact business outcomes. Details and in-depth content are available at everestgrp.com.
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