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Our research offerings for global services

Membership information

⚫ This report is included in the following research program(s)

– Life Sciences IT Services (ITS)

⚫ If you want to learn whether your organization has a membership agreement or request 

information on pricing and membership options, please contact us at info@everestgrp.com, 

unitedkingdom@everestgrp.com, or india@everestgrp.com

More about membership

In addition to a suite of published research,

a membership may include

⚫ Accelerators™ 

⚫ Analyst access

⚫ Data cuts

⚫ Pinnacle Model™ reports

⚫ PriceBook

⚫ Virtual Roundtables

⚫ Workshops

Custom research capabilities

⚫ Benchmarking | Pricing, delivery model, 

skill portfolio

⚫ Peer analysis | Scope, sourcing models, 

locations

⚫ Locations | Cost, skills, sustainability, 
portfolio – plus a tracking tool

⚫ Tracking services | Service providers, 

locations, risk

⚫ Other | Market intelligence, service 

provider capabilities, technologies, 
contract assessment

► Market Vista™

Global services tracking across functions, sourcing models, locations, and service providers –

industry tracking reports also available

► Application Services ► Human Resources

► BPS | Banking & Financial Services ► ITS | Banking & Financial Services

► BPS | Healthcare & Life Sciences ► ITS | Healthcare

► BPS | Insurance ► ITS | Insurance

► Catalyst™ ► IT Services Executive Insights™

► Cloud & Infrastructure ► ITS | Life Sciences

► Customer Experience Management Services ► Locations Insider™

► Data & Analytics ► PricePoint™

► Digital Services ► Procurement

► Engineering Services ► Recruitment & Talent Acquisition

► Enterprise Platform Services ► Service Optimization Technologies

► Finance & Accounting
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Background and scope of the research

The traditional methods of sales and marketing are failing due to the changing landscape of the life sciences industry. Data and Analytics (D&A) is 

revolutionizing the industry as analytics-based insights are replacing instinct-based decision-making. Sales and marketing is the biggest adopter of D&A 

within life sciences and uses it to design strategies for the function. The industry is moving from simple descriptive models that were used to analyze 

existing trends, to highly sophisticated predictive and prescriptive models, in order to define a future growth strategy. 

To support enterprises in their journeys, service providers are ramping up capabilities through life sciences -specific partnerships and acquisitions. This, in 

turn, is driving the need for on demand research and market intelligence as well as an understanding of supply trends in life sciences D&A services. 

Everest Group’s life sciences ITS research program addresses this market need by analyzing outsourcing trends and service provider capabilities in life 

sciences D&A services for sales and marketing . 

1 Includes healthcare data & information services and medical products distribution

In this report, we analyze the capabilities of 16 global IT service providers specific to the life sciences sector .

These service providers are mapped on the Everest Group PEAK Matrix™, which is a composite index of a range of distinct 

metrics related to a provider’s capability and market impact. We focus on:

⚫ IT D&A services for sales and marketing market trends for life sciences

⚫ The landscape of service providers for life sciences D&A services for sales and marketing  

⚫ Assessment of the service providers on several capability- and market success-related dimensions

Scope of this report:
Industry

Life sciences (pharmaceuticals, 

medical devices, biotechnology, 

and other life sciences1)

Geography

Global

Services

D&A services for sales and 

marketing 
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Overview and abbreviated summary of key messages

This report examines the 2019 life sciences D&A for sales and marketing services provider landscape and its impact on the life sciences market. It focuses 

on service provider position and growth in the life sciences sales and marketing services market, changing market dynamics and emerging service provider 

trends, assessment of service provider delivery capabilities, and key life sciences digital services provider profiles

Some of the findings in this report, among others, are:

⚫ The overall life sciences D&A service market is a US$2.5 billion+ opportunity

⚫ We expect the global life sciences D&A services market to grow at 12-17% over 2018-2021 globally

⚫ Growth in the life sciences D&A services market, will be driven by availability of big data, technological advancements, 

and the growing adoption of analytics in various life sciences segments

Life sciences D&A 

market

⚫ The customer landscape is changing with multiple parties responsible for sales decisions including networks, physicians, 

health maintenance organization (HMOs), hospitals, and patients

⚫ The changing regulatory environment is pushing for more structured data. This has driven the collation and 

standardization of data, which can then be used for analytics

⚫ Value-based pricing is increasing the pressure on the life sciences firms and reducing their profit margins. Traditional 

sales and marketing efforts that were focused on volume are now changing to a model with a focus on ROI

⚫ A larger volume of data is available that provides insights into customer behavior, the impact of marketing techniques, 

and the ways to improve marketing ROI. The marketing data available is helping to track ROIs from various marketing 

initiatives across channels, locations, products of self and competitors, thereby providing an opportunity to optimize them

Factors responsible for 

growth of D&A in sales 

and marketing 

⚫ Life sciences D&A services for sales and marketing services providers can be categorized into leaders, major 

contenders, and Aspirants on a capability-market-share matrix

⚫ ZS Associates, Cognizant & TCS are the current leaders in the life sciences D&A services for sales and marketing 

market. However, several service providers are emerging as major contenders

Service provider 

delivery capability
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Assessment  of Life Sciences D&A Services for Sales and marketing Capability assessment                                                      Illustrative example 

Everest Group’s remarks on service providers                 Illustrative example

This study offers four distinct chapters providing a deep dive into 

key aspects of the life sciences D&A for sales and marketing

services market; the exhibits below illustrate the depth of the report

Serv ice provider

Market impact Vision & capability

Market 
adoption Portfolio mix

Value 
delivered Overall

Scope of 
services 
offered

Innovation 
and 

investments
Delivery 
footprint

Vision and 
strategy Overall

Serv ice provider 1

Serv ice provider 2

Serv ice provider 3

Serv ice provider 4

Serv ice provider 5

Serv ice provider 6

Serv ice provider 7

Serv ice provider 8

Serv ice provider 9

Measure of capability: High Low

Market impact Vision & capability

Market 
adoption Portfolio mix

Value 
delivered Overall

Scope of 
services 
offered

Innovation and 
investments

Delivery 
footprint

Vision and 
strategy Overall

Strengths Areas of improvement

⚫ Serv ice provider 1, has a robust delivery presence in 

Asia Pacif ic with multiple delivery centers in India, 
Australia, the Philippines, and China, enabling it to 

serv ice client requirements efficiently

⚫ It has a good number of multi-country as well as 
single-country clients across the world

⚫ Serv ice provider 1 should increase offerings of 

v alue-added services such as employer branding, 
talent communities and workforce planning

⚫ It should try to expand into larger multi-country deals 
and also scout for engagements in other Asia 
Pacif ic markets to strengthen its presence in the 

region

Measure of capability: High Low

Leaders Major Contenders Aspirants
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Vision & capability

(Measures ability  to deliv er Serv ices successfully)

High

Low High

LeadersMajor Contenders

TCS

Cognizant

ZS Associates

Capgemini
HCL Technologies

IQVIA

WiproAccenture

Genpact

DXC Technology

Indegene

Deloitte

NTT DATA
Axtria

Low
Aspirants

Atos

EPAM

Note 1 PEAK Matrix specific to payment integrity service of healthcare payers
Note 2 Assessments for Accenture, Atos, Deloitte, EPAM, IQVIA, and ZS Associates exclude service provider 

inputs and are based on Everest Group’s proprietary Transaction Intelligence (TI) database, service provider 

public disclosures, and Everest Group’s interactions with buyers of payment integrity solutions 
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The PEAK Matrix report has service provider profiles for all 16 

players featured in the evaluation
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Research calendar – Life Sciences IT Services

PlannedPublished Current release

Life Sciences Report Card 2017 – Enterprise Initiatives and Service Provider Performance March 2018

Life Sciences Annual Report 2018: Pharma’s DevOps Factor for Digital Transformation March 2018

Life Sciences Digital in North America – Service Provider Landscape with Services PEAK Matrix™ Assessment 2018 June 2018

Life Sciences Digital in Europe – Service Provider Landscape with Services PEAK Matrix™ Assessment 2018 August 2018

Life Sciences Report Card 2018 – Enterprise Initiatives and Service Provider Performance March 2019

Life Sciences Clinical Trials Products PEAK Matrix™ Assessment 2019: Integrated Platforms Rise to the Challenge May 2019

Life Sciences Digital PEAK Matrix™ 2019 for Services September 2019

Life Sciences Data and Analytics Services for Sales and Marketing Services PEAK Matrix™ Assessment 

with Service Provider Landscape 2020 December 2019

Regulatory Stress: Life Sciences Market Under the GDPR Regime March 2018

Closing the Gap – The Future of IT Skills in the United States April 2018

Atos Acquires Syntel: Can Atos Win in the North American Battleground? July 2018

The Dissatisfaction Conundrum: What are Clients not Telling Service Providers? January 2019

Assuring Trust in a Converging Life Sciences Ecosystem: The Emerging Role of Quality Assurance February 2019

The Future of Clinical Trials August 2019

Unveiling the Impact of AI Initiatives in Life Sciences December 2019

Flagship Life Sciences IT Services reports Release date

Thematic Life Sciences IT Services reports

Note: For a list of all of our published Life Sciences ITS reports, please refer to our w ebsite page

https://www2.everestgrp.com/reports?Cat0=1160
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Additional Life Sciences ITS research references

Website: www.everestgrp.com | Phone: +1-214-451-3000 | Email: info@everestgrp.com

The following documents are recommended for additional insights into the topic covered in this report. The recommended docume nts either 

provide additional details or complementary content that may be of interest

1. Life Sciences Digital Services – Service Provider Landscape with Services PEAK Matrix™ Assessment 2019 (EGR-2019-46-R-3324); 

September 2019. Enterprises have made digital adoption the bedrock of their growth strategy in recent years, to optimize proc esses, reduce costs, and 

deliver better customer experience, all in the pursuit of higher revenue growth. The life sciences industry is no exception. Digital technologies can make 

internal workflows more efficient, reduce drug development timelines, offer supply chain transparency and efficiency, and even combat counterfeits. To 

support enterprises in their digital journeys, service providers are ramping up capabilities through life sciences specific partnerships and acquisitions. 

This, in turn, is driving the need for on demand research and market intelligence and an understanding of the supply trends i n life sciences digital 

services. Everest Group’s life sciences ITS research program addresses this market need by analyzing outsourcing trends and s ervice provider 

capabilities in life sciences digital services.

2. Life Sciences Clinical Trials Products PEAK Matrix™ Assessment 2019: Integrated Platforms Rise to the Challenge (EGR-2019-46-R-3178); 

May 2019. Digital technologies have the potential to streamline and accelerate each stage of the clinical trials process – from matching eligible patients 

to studies, to data collection and monitoring adherence. However, the overall life sciences industry has been slow to digitiz e clinical trials, with even the 

most technologically advanced enterprises only piloting technologies in different areas of clinical development. As the indus try continues to struggle 

with its fundamental challenge of achieving faster time-to-market, organizations need to act immediately to devise a robust strategy to harness the full 

potential of digital technologies in clinical development. In response, clinical trials product vendors have been making sign ificant efforts around ramping 

up their proprietary solutions portfolio, with many now focusing on taking an end-to-end single vendor platform for clinical trials to the market. What 

remains to be seen is whether these investments and innovative offerings can now translate into positive business outcomes for enterprises.

For more information on this and other research published by Everest Group, please contact us:

Nitish Mittal, Practice Director: nitish.mittal@everestgrp.com

Chunky Satija, Practice Director: chunky.satija@everestgrp.com

Pranav Kumar, Senior Analyst: pranav.kumar@everestgrp.com

Priya Sahni, Senior Analyst: priya.sahni@everestgrp.com

http://www.everestgrp.com/
mailto:info@everestgrp.com
https://www2.everestgrp.com/reportaction/EGR-2019-46-R-3324/Toc
https://www2.everestgrp.com/reportaction/EGR-2019-46-R-3178/Toc
mailto:nitish.mittal@everestgrp.com
mailto:chunky.satija@everestgrp.com
mailto:pranav.kumar@everestgrp.com
mailto:priya.sahni@everestgrp.com


About Everest Group

Everest Group is a consulting and research firm focused on strategic IT, business 

services, and sourcing. We are trusted advisors to senior executives of leading 

enterprises, providers, and investors. Our firm helps clients improve operational 

and financial performance through a hands-on process that supports them in making well-

informed decisions that deliver high-impact results and achieve sustained value. Our 

insight and guidance empower clients to improve organizational efficiency, effectiveness, 

agility, and responsiveness. What sets Everest Group apart is the integration of deep 

sourcing knowledge, problem-solving skills and original research. Details and in-depth 

content are available at www.everestgrp.com.
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This document is for informational purposes only, and it is being provided “as is” and “as available” without any warranty of any 
kind, including any warranties of completeness, adequacy, or fitness for a particular purpose. Everest Group is not a legal or 

investment adviser; the contents of this document should not be construed as legal, tax, or investment advice. This document 

should not be used as a substitute for consultation with professional advisors, and Everest Group disclaims liability for any
actions or decisions not to act that are taken as a result of any material in this publication.
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